


Business RadioX
BUSINESS RADIOX Founder Lee Kantor started the company in 2005 when he was the producer and co -

host of òDr. Fitness and the Fat Guyó Radio Show and Podcast, one of the first podcasts in the country. 

The company soon became one of the first mass podcast producers and programmers in the nation.

BUSINESS RADIOX currently has 12 studios across the country serving markets such as Atlanta, Phoenix, 

Tucson, Denver and Pensacola.

BUSINESS RADIOX is highly targeted Pro-Business, Earned Media. We donõt cover politics, sports, religion, 

or music (unless it relates to business in some meaningful way).

BUSINESS RADIOX has captured over 36,000 inspiring and informative interviews with business executives, 

entrepreneurs, and community leaders, sharing their experience and insight on virtually every business 

topic from any industry you can imagine. Over 2,500 local business leaders and executives have visited 

the Gwinnett studio since 2013 to share their stories. 

BUSINESS RADIOX had over 40 million download requests, live listens, and on -demand plays in the 4 th

quarter of 2019. (Source: Digital Tool Factory)

BUSINESSRADIOX.COM is in the Top 1% (worldwide and nationally) in popularity and website traffic. 
(Source: Alexa.com)



Podcast Popularity
UNITED STATES

Å Over half the US population (165 million people) have listened to a podcast.

Å In 2019, over 100 million people listened to a podcast every week.

Å Podcast listeners consume an average of seven different shows per week.

Å There are over 700,000 active podcasts and 29 million podcast episodes available in the U.S.

Å The most popular age group for podcasts listeners is 25 -44 which make up 49% of total listeners.

MULTI-TASKING AND PODCASTING

Å As the world becomes busier, the podcast format has become incredibly popular. Audio 

content allows the listener to multi -task.

Å A recent study showed that while 49% of podcast listening happens at home, 22% happens 

while driving, 11% at work, and 8% while exercising.

Å Podcast audio content gives listeners the ability to dive into topics without having to set aside 

time to read or watch a video.

Å Podcasts also offer topics in smaller bite -sized chunks, perfect for daily commutes or busy 

routines.



Audience
BUSINESS RADIOX reaches 100% intentional and engaged listeners with demographics that track 

well with terrestrial (over the air) business talk radio:

Å College Educated

Å Affluent

Å Management and Executives

Å People who build new relationships to grow their business

Å People who write checks to companies like yours to solve important problems and 

capitalize on new opportunities

BUT with a few major differences:

Å Our footprint is global

Å 100% of our listenership is intentional and engaged

Å Our interviews are real and conversational - not canned sound bites squeezed in between 

traffic reports and commercials

Å Our content never goes away -itõs not perishable

Å The audience for every interview is always growing



Gwinnett Shows



Gwinnett Shows


